
Get your office Facebook and 
Instagram accounts ready!
March 1, 2018 will mark the beginning of Gum Disease 
Awareness Month in California.  CSP has been working on 
this since 2012 when Dr. Dave Richards, as editor, introduced 
the idea and brought it to the attention of the board.  Our 
organization is always promoting public awareness for our 
members and improving brand recognition for periodontists in 
the community as a whole.  

Most of us have a very limited professional social media 
presence, which is a significant part of our public image.  A 
simple test is to do a Google or Facebook search and see 
what happens. I encourage all of our members to take this 
opportunity of Gum Disease Awareness Month (GDAM) to 
get the word out through their own social media, and improve 
their own Facebook and Instagram presence.  On March 1st, 
2018 we will send out:

“Celebrate Gum Disease Awareness Month with CSP and its 
members”  The California Society of Periodontists, conceived 
this concept in 2012.  Periodontists, specialists in gum disease 
and dental implants, hope you will take this opportunity to 
improve everyone’s dental and overall health.

This will link to www.calperio.org and our membership 
directory, “Find your Gum Disease Specialist”.  We all know 
that social media is a significant tool for marketing a practice, 
communication, and getting the word out. This is a great 
opportunity to either improve your social media, or get it 
going.

We encourage you to “tag” us and reference the CSP website, 
www.calperio.org as that will help build the ranking of GDAM.  
Consider linking to CSP’s website informative pages on gum 
disease and “What is a Periodontist?”.  Follow us on social 
media to help build momentum for Gum Disease Awareness 
Month.

After the initial release our members are encouraged  to 
submit their bits (mimes, videos, photos, messages) via these 
platforms as and it will not only keep the message going but 
should be quite entertaining and fun. There will be a contest 
for the best bit that will get $100 off the annual meeting so 
get your directors hat on, and make a great bit.

Welcome New
CSP Members!

I had the opportunity to speak with Dr. Perry Klokkevold, 
director of the graduate program at UCLA.  He shared his 
thoughts on the future of periodontics and the challenges 
facing current residents and new graduates.  Although it was 
a relaxed conversation, Dr. Klokkevold speaks with a clarity 
of purpose and vision one would hope to find in someone 
responsible for the education of new generations of periodon-
tists.
 DC:  There are a lot of concerns regarding the future 
of periodontics.  How do you see our future, and how does 
that affect periodontal residents?
 PK:  I understand where people and especially 
residents get concerned about what their future is, but I 
am pretty optimistic.  I think if we continue to be excellent 
periodontists--knowledgeable, understanding of what we’re 
capable of, and most importantly, able to educate our col-
leagues about periodontics and getting them to truly under-
stand periodontal disease, then we have a great future.  That 
is something I want our residents, our new periodontists, and 
really the whole specialty to recognize and appreciate. 
Now that’s coming from an optimistic individual.  I know 
there is another end of the spectrum, where there is doom 
and gloom and worries that the specialty will disappear.  But 
they’ve been saying that for decades.  I just don’t think it will 
disappear.  Periodontics has 
continued to evolve under 
our profession’s understand-
ing of periodontal disease. 
We’re probably at the tip of 
the iceberg in terms of know-
ing all of the risk factors that 
are involved and how they 
relate to periodontal as well as 
systemic health, but we’re so 
much further along than we 
were a few decades ago.  To 
me, that’s amazing.  It’s excit-
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Sacramento Periodontic Practice For Sale:  
Owner seeking to transition from this established 
practice within close proximity to many general 
dentist referral sources. Owner averages nearly 
$1,200,000 in annual collections with an average 
adjusted net income well in excess of $500,000.  
The owner and loyal staff look forward to 
working with the buyer of this practice to ensure 
a successful transition.  Interested prospects 
should send a cover letter and current CV by 
email to molinelli@aol.com or call 650-347-5346.

northern california practice sales
dental practice sales and appraisals

1126 Broadway #8, Burlingame, CA 94010

Phone 650-347-5346 ● Fax 650-347-5326

ing that we’re getting a much better grasp of what is happening 
systemically with periodontal disease, and how we can control it.   
We’re gaining a better understanding of what we can accomplish 
in terms of saving teeth and regeneration.  I really think we, as 
periodontists, need to be on a mission of saving teeth.  That’s our 
goal.  
 DC:  That last statement is compelling, especially consid-
ering the popularity of dental implants.  
 PK:  You and I are of the same era, and implants have 
been a big part of our career development.  Implant dentistry 
started booming right when we got into the specialty.  And I 
think implants continue to be an important part of our practices 
and an important part of periodontics, but there are problems, as 
we know.  Periimplantitis is a big problem and we don’t have a 
solution for it.  This is why I come back to my previous statement 
that we need to be in the business of saving teeth. It’s essential.  
Implants are a great replacement for teeth that are missing or 
teeth that are hopeless.  But they are not a fix-all solution for 
everything.  Too many teeth are being extracted because pa-
tients and many dentists have this perception that implants are 
“the solution,” and that teeth can just be taken out and replaced 
by implants in some kind of permanent, predictable, long-lasting 
result.  And that’s just not the case.  That kind of thinking is a 
mistake.  Implants are a big part of my practice, and they are a 
big part of our curriculum.  But they are a great treatment for 
situations where you don’t have a choice.  And that’s what we 
teach. 
 DC:  What challenges do new graduates face, particu-
larly in a saturated market like Los Angeles?
 PK: The general trend is that most of them end up work-
ing as traveling periodontists moving from office to office.    They 
fulfill their need to work, and they also fulfill the needs of the 
dentists who are offering these positions.  Associateships do 
exist, but there are not a lot of them.   Some may have relation-
ships with ten to twelve offices, and they’re traveling all over 
the place.  They’re almost forced into that situation.  They have 
loans, they need to make money, and it’s not so easy to just go 

out and start up a practice.  The problem with traveling is 
that the new graduates have all this training, and then they 
get themselves in this situation where it feels like they’re 
not using their expertise.  One of the benefits is that they 
have an income, which is a necessity in their situation.  
Another positive is that they do gain experience, even if it’s 
in a less-than-ideal situation.  But it’s a catch-22, and as a 
specialty we’re shooting ourselves in the foot this way.
Most of my current residents, based on conversations with 
their peers, have expectations of doing traveling perio.  
They are concerned about being in a position where they 
are not the one who diagnosed or treatment planned 
the case, but instead are prescribed cases diagnosed and 
planned by someone else.  They are also concerned that a 
traveling situation will not allow them to form long-term 
relationships with patients or be involved with patients’ 
maintenance.  Their goal is ultimately to have long-term 
relationships with patients and get out of the traveling 
situation.
 DC:  How can we as an organization (CSP) and as 
periodontists in general help new graduates?  
PK:  CSP can help them in terms of being an organization 
that understands and supports the needs of new gradu-
ates.  In an ideal situation, it would be nice if instead of 
going into offices that are not periodontal practices, maybe 
a network of periodontists could employ these traveling 
young periodontists for a period of time.  I don’t know if 
that’s really feasible, but it could help serve a purpose and 
it could be a much more enriching experience for young 
periodontists.  They may still be in a situation where they 
are being given cases to do by an owner, but hopefully 
they would still be able to make some decisions.  Being in 
an actual periodontal office would also allow them to see 
how the practice operates and gain some desperately-
needed practice management skills and knowledge.  It’s 
optimistic, but if we could figure out a structure for that I 
think it would be a great benefit for young periodontists.
 DC:  Do you foresee a situation where we as 
periodontists start appealing directly to the public or es-
tablishing group practices rather than soliciting referrals?  
PK:  That’s a reasonable thing to explore.  I am repeat-
ing myself, but I think that educating the hygienists and 
dentists is crucially important.  Going directly to the public 
and educating patients about periodontal disease is also 
important.  Maybe public outreach is something that the 
CSP should look into as well, because the public is lack-
ing that knowledge.  Every day, I see patients where we 
educate them and the light goes on, they realize “Oh, I 
understand, this is what I need to do on a daily basis for my 
hygiene, my biofilm control,” and almost without exception 
they say, “nobody ever taught me that before.”  I hear that 
every single day, multiple times a day.  That tells me that 
we haven’t yet figured out a way to educate the public, and 
that’s crucially important.  If we really want to make a dif-
ference, educating the public is a big part of that.  
 DC:  Are changes in periodontal practice reflected 
in the graduate training?
PK:   Certainly things do change, so the curriculum has 
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The California Society of Periodontists presents

Moving Together A Perio-Ortho Collaboration
held in conjunction with the CSP 2018 Annual Meeting

Earn up to 16.5 hour of C.E.
The CSP 2018 Annual Meeting features innovative periodontal and orthodontic colleagues, 
who will present interdisciplinary treatment modalities to benefit the orthodontic patient.  The 
perio-ortho program will cover diagnosis and surgical treatment from the perspectives of both 
periodontist and orthodontist.  The meeting also includes a full day on the topic of anesthesia & 
treatment approach for patients with high anxiety.

Featuring:  Drs. George Mandelaris; Serge Dibart; David Forbes; Bradley McAllister; Larry 
Trapp & Michael Mashni
Where:  Tenaya Lodge at Yosemite, 1122 CA-41, Fish Camp, CA 93623 Group Code 3182EX
Group Rate $255.00/night + tax and Resort Fee $15.00/night + tax.
When:  Friday May 18, 2018  9am to 4pm; Saturday May 19, 2018  8am to 3:30pm
Sunday May 20, 2018  8am to 12:30pm

Winter Specials
CSP Member 3-day registration Fri-Sun now $525 (regular fee $695)
2-day registration Fri or Sat or Sun now $455 (regular fee $595)
1-day registration Fri or Sat or Sun $275 (regular fee $375)
Student Member 2-day registration Sat-Sun $160 (regular fee $250)
Retired/Academic Member 3-day $475, 2-day $385, 1-day $250

Loyalty Program: Members who’ve attended 3 consecutive annual 
meetings (in the past 10 years) receive $150 off full price registration. 
Members who have attended 2 consecutive annual meetings (in the 
past 10 years) receive $75 off full price registration. Loyalty program 
may not be combined with any other offer and is not applicable for 
student members.

Invite your Orthodontist colleague with great rates starting at $400 
for 2 days ($350 if referred by CSP member) or $300 for 1 day ($250 if 
referred by CSP member)

Expand education for auxiliary staff with 3-day registration now $305, 
2-day registration now $250 or 1-day registration now $155.

Winter Special Offers are available for a limited time.
Conference registration includes education session & meals
Call 951-371-4321 to register and save or Email laura@calperio.org
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to change also.  For example, I went through 
a period where we were doing a lot of block 
grafts and harvesting bone, but we do that a 
lot less now.  We’re still doing bone augmenta-
tion, but we’re finding ways with less morbidity 
than older techniques.  I think we’ve refined 
our surgical techniques, which is better for the 
patient.  Basically, we’re trying to achieve mini-
mally invasive procedures to achieve the result 
we’re looking for.  That applies to everything we 
do.  And I think that periodontics as a specialty 
has done that very well.  We take a preservation 
approach; preserve what we have, regain what 
we’ve lost if possible.  
 My view is that the implant era that 
we’re in now is a good thing.  People have lost 
teeth to decay, trauma, periodontal disease, and 
implants are a good solution to replace missing 
or hopeless teeth.  But what we really need to 
do is educate the public, get hygiene and dis-
ease control managed early—which is going to 
take everybody; the periodontist is just a small 
part of that. If we can get everyone—the public, 
hygienists, and general dentists—educated, then 
in an ideal world we could see a day where we 
don’t need implants.  That is pretty idealistic, but 
the message is really that the fewer implants we 
do, the more successful our profession actually 
is. Article by Dr. David Corradi
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Follow Us!

www.facebook.com/csp.calperio
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